
Description

Video abstracts have moved from a niche experiment to a mainstream promotional tool. Recent 
analyses show that articles with video abstracts are associated with higher views, increased Altmetric 
attention, and modest citation gains.

This article explains how leading publishers Elsevier, Springer Nature (including BMC), the 
American Chemical Society (ACS), and Nature Portfolio integrate video abstracts into article pages
and promotion workflows, how they assess reader engagement, and what authors should prepare
when submitting video abstracts to these journals.

What Is a Video Abstract and Why It Matters

A video abstract is a short (typically 1–5 minute) audiovisual summary of a research paper that
complements the written abstract. Using narration, visuals, and text, it highlights the research question,
methods, key findings, and implications.

Video abstracts are designed to:

Increase article discoverability
Improve comprehension for non-specialist audiences
Boost social and online engagement

Empirical studies consistently report higher article views and Altmetric scores when video abstracts are
used. Citation gains are generally smaller but measurable in some cohorts.

How Top Publishers Integrate Video Abstracts

Elsevier — Embedded on ScienceDirect, Reviewed and Promoted

Elsevier journals commonly accept video abstracts as part of the online article package. Submitted
videos are editorially reviewed and, once accepted, embedded on the article’s ScienceDirect page. A
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still image thumbnail appears in the PDF to represent the video.

Key features:

Uploaded during submission or revision
Preferred formats include MP4/MOV
Transcripts recommended for accessibility

Springer Nature / BMC — Flexible Hosting and Site-Level Visibility

Springer Nature (including BMC journals) publishes video abstracts as supplementary material or inline
media on article pages. Many BMC journals host videos directly on the article page and occasionally
on publisher-managed platforms.

Policies vary by journal, so authors should consult the specific Guide for Authors.

American Chemical Society (ACS) — Video as Supporting Information

ACS journals typically include video abstracts as part of Supporting Information (SI). Articles may be
labelled with “Video Abstract” on the article page.

ACS emphasizes:

SI formatting rules
Originality and permissions
Clear legends and still images

Videos are particularly effective for visualizing chemical reactions, instrumentation, and molecular
models.

Nature Portfolio — Curated Multimedia and Editorial Features

Nature Portfolio journals adopt a curated approach to video content. Videos may appear as
supplementary files, editorial features, or content adapted for Nature’s own multimedia channels.

Many Nature journals require:

A still image for the PDF
A transcript for accessibility

High-impact papers may receive additional editorial video treatment.

Promotion Strategies Used by Publishers

Embedded Placement and Thumbnails
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All four publishers embed or link videos directly from article pages and use thumbnail images in PDFs
to encourage clicks and multimedia discovery.

Publisher Channels and Social Amplification

Publishers promote video abstracts via:

Journal social media accounts
Email alerts and newsletters
YouTube or Vimeo channels

High-impact papers may receive additional press or social amplification.

Editorial Selection and Curation

Some video abstracts are selected for enhanced editorial treatment, including re-editing, branding, or
inclusion in thematic collections.

Reader Engagement and Evidence of Impact

Measured Outcomes

Studies show that video abstracts are associated with:

Higher article views (up to ~35% increase in some cohorts)
Increased Altmetric Attention Scores
Modest but positive citation effects

Animated or professionally produced videos often outperform simple talking-head formats on social
platforms.

Interpretation and Caveats

Video abstracts enhance visibility but do not replace strong research or clear writing. Their
effectiveness depends on:

Production quality
Audience targeting
Publisher promotion

Not all research fields show clear citation benefits, underscoring the need for strategic use.

What Authors Should Consider Before Creating a Video 
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Abstract

Author Checklist

Confirm journal policy and technical requirements
Script tightly (1–3 minutes unless specified otherwise)
Use simple, high-contrast visuals
Provide transcripts and captions
Ensure copyright and permissions compliance
Plan a basic promotion strategy

Common Mistakes to Avoid

Dense on-screen text
Overlong videos
Poor audio quality
Introducing claims not supported by the paper
Missing metadata or transcripts

Conclusion and Recommended Next Steps

Video abstracts are now a standard component of scholarly communication. Leading publishers
integrate them into article pages, review them editorially, and amplify them through social and curated
channels.

Authors who follow journal guidelines, prioritize accessibility, and coordinate promotion with publishers
can maximize reach and engagement. Evidence supports measurable gains in visibility and social
attention, with modest citation benefits in some contexts.

For authors seeking implementation support, professional video abstract production services such as
those offered by Enago can assist with scripting, visual design, captioning, and promotion.
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